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20+ leading brands.

13 markets.



Disruptive technology driven trends are transforming the auto industry 

The future of urban mobility is C.A.S.E. (connected, autonomous, shared and electric) 

Connected car features i.e. 

connection to the internet to 

access apps and services 

Increasing self-driving possibilities 

i.e. the car is (partly) capable of 

navigating without human input. 

Drive-assistance systems that 

make driving easier and safer. 

Efficient car sharing i.e. pay to 

access a car for short-term use, 

without the costs of owning 

your own car. 

Electric cars i.e. cars that 

are increasingly either fully or 

partially powered by electricity, rather 

than fuels such as petrol or gas. 

Connected Autonomous Shared Electric



C.A.S.E. a real-world opportunity   
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Relevance 

of connected cars to my life

Understanding 

of connected car features

Usage 

of connected car features

Trust 

in sharing my data

Key messages

What does the technology 

do to enrich my life and my 

driving experience, and 

why should I care? 

People will only use 

technology if they know how 

to, so what can auto brands 

and dealers do to better 

educate owners?  

Getting people to actually 

use connected car technology 

as those who experience 

the benefits buy into 

connected car tech. 

Trust in the technology to 

keep me safe, trusting auto 

brands with my data and 

trust that the tech translates 

into real-world benefits.



From DRIVER to MOVER



MOBILITY    

is eclectic, flexible, creative,  unpredictable, made of paths that are created 

and transformed each time



ANYTHING GOES!  
THEY TRAVEL BY ANY MEANS OF TRANSPORT, OFTEN COMBINING DIFFERENT 

ONES IN A CREATIVE WAY ACCORDING TO THEIR NEEDS  



Our mobility is evolving

and the experience  ... 
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